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Making Managerial Decisions in Your Firm in 2014 as a Sample Title for an Abstract Submission to the 2014 DSI Annual Meeting
ABSTRACT
We present research examining how managerial decisions are being made in your firm in the year 2014.  These decisions are difficult ones.  Sometimes, these decisions have to be driven from the top instead of letting them organically form.  We analyze survey data from 500 mid-level managers in our part-time MBA program using regression analysis to present new insights.
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